
www.reactionsnet.com12   February 2015   Reactions

Bermuda Business development agency

As the America’s Cup trophy was airlifted via private jet from 
New York to Bermuda last December and jubilant crowds 
partied to fireworks and gombey dancers on Front Street, the 
jurisdiction’s international business sector was in a very good 
mood. Fiscal indicators had already shown that Bermuda’s 
economy was growing, after a six-year decline, and observers 
agreed the island’s winning bid to host the AC35 regatta in 2017 
would stoke public and corporate optimism to all new highs.

Bermuda’s euphoric reaction underscored a fresh appreciation 
of the benefits of foreign direct investment and a renewed 
eagerness to lay out the red carpet for enterprises aiming to start 
up, relocate or diversify their brand in the 400-year-old British 
Overseas Territory. Bermuda’s business leaders voiced hopes 
the mega-event’s momentum would act as a further catalyst to 
spur business growth and showcase the island to live television 
audiences worldwide as a centre for excellence – not only in the 
spheres of sailing, maritime culture, and tourism hospitality, but 
also in the larger context of global business.

“The international business community knows what 
Bermuda’s strengths are – our convenient location, our pragmatic 
regulation, our world-class workforce and our robust legal and 
IT frameworks, not to mention being a stunning place to live 
and work,” said Ross Webber, CEO of the Bermuda Business 
Development Agency (BDA). “The spotlight of the 35th 
America’s Cup allows us to broadcast these business advantages 
to an even greater audience.”

True, the island’s economic revival was already well underway 
by the time Larry Ellison – Oracle Corporation’s billionaire 
founder and sponsor/manager of the defending champion US 
team – decided to break with tradition and sail the 163-year-

old contest in waters outside the United States. But the June 
2017 showdown and its October 2015 World Series qualifier 
immediately brought the promise of hundreds of millions of 
dollars in new infrastructure investment and an expected influx 
of thousands more annual visitors, improving prospects for a 
stronger recovery. Bermuda’s Minister of Economic Development 
Dr Grant Gibbons reckoned Bermuda would benefit from a surge 
of on-island spending estimated at $250m in revenues by hosting 
the America’s Cup.

The timing of the announcement could not have better 
complemented the BDA’s aggressive new business development 
plans. An independent, private-public partnership established in 
2013, the agency’s mission is to proactively fuel GDP growth and 
job creation via the international business sector – the country’s 
main economic generator. Funded by both government and the 
private sector, the BDA embraces this goal by helping companies 
set up in Bermuda and partnering with existing firms on the island 
to help them diversify, grow and flourish.

“Our four key areas of focus are the risk and insurance industry, 
asset management, the trust and private client business, and other 
types of international commerce, including the technology and 
bio-med sectors,” said Webber, who was appointed CEO of the 
BDA last August after heading up the Ministry of Economic 
Development under Dr Gibbons. “All four industry pillars are 
exceptionally well-suited for the Bermuda market. Their needs 
are well-served by an international business ecosystem that has 
evolved, adapted, been tested and proved to be robust.”

For over half a century, the 21-square-mile, mid-Atlantic 
domicile has been home to a booming captive market, today the 
global leader with nearly 900 companies generating more than 
$20bn in annual gross written premiums. Bermuda also stands 
out as one of the world’s top three reinsurance centres, along with 
New York and London, and is home to 15 of the top 40 reinsurers 
worldwide and the largest supplier of catastrophe reinsurance to 
US insurers with an estimated $35bn in claims paid out in the past 
dozen years (for Hurricanes Katrina and Sandy, and the terrorist 
attacks of September 11, among other natural and manmade 
disasters). Bermuda is now attracting the lion’s share of the recent 
wave of alternative capital vehicles – including insurance-linked 
securities, catastrophe bonds, side-cars and other risk-transfer 
products – with some $16bn in listings on the Bermuda Stock 
Exchange as of December 31, 2014, an estimated 60% of the 
world’s total.

A world-renowned financial services hub, the City of Hamilton 
houses all Big Four accountancy/audit firms, as well as a thriving 
banking, legal and IT sector. The island’s convenient location 
650 miles east of Cape Hatteras, North Carolina in the Atlantic 
Time Zone (AST) positions it productively within both North 
American and European working hours and allows for direct 
flights to US gateway cities, as well as Toronto and London. 

An invigorated market
The Bermudian reinsurance sector has long benefited from a convenient 
location, strong regulation and historial links with the UK and the USA. 
The Bermuda Business Development Agency outlines its aggressive 
expansion plans.



www.reactionsnet.com Reactions February 2015   13

Bermuda’s subtropical climate and relatively small size are lifestyle 
perks – translating into year-round outdoors activities such as 
golf and sailing, a minimal commute to work, and access to a full 
range of service-providers within a few blocks’ walk of each other.

Yet perhaps Bermuda’s strongest selling point to international 
business throughout its history has been globally respected 
regulation and its reputation as a transparent and cooperative 
jurisdiction. The island currently has 80 treaty partners, including 
41 bilateral Tax Information Exchange Agreements (TIEAs) 
and 76 co-signatories of the Council of Europe’s Multilateral 
Convention on Mutual Administrative Assistance in Tax Matters. 
The sophisticated global business community recognises that 
while Bermuda is a tax-neutral jurisdiction, with zero capital 
gains, sales or income taxes, its high standard of regulation, 
transparency and lack of banking secrecy laws render invalid 
the oft-used label of “tax haven”. It’s a point reinforced by the 
island’s collegial relationships with the US Departments of 
Justice and State, and the US Treasury – and the fact Bermuda’s 
tax system has always been consumption-based, built on taxing 
imports (hence, import duties and payroll tax), rather than created 
to lure foreign companies, or differentiate between foreign and 
domestic business.

While Bermuda’s re/insurance sector continues to thrive, the 
island is also now highly focused on the high-net-worth client 
and asset management fields. Over the past two years, the BDA 
has worked closely with government, regulatory and industry 
officials in a joint initiative to innovate legislation and make the 
island even more attractive for the establishment of family trusts, 
limited partnerships, private equity, hedge funds and mutual funds 
– a move reaping benefits as more funds register and the sector 
expands. Just a few months after “Team Bermuda” consulted in 
the spring of 2013 with a group of high-level, New York-based 
experts, including industry lawyers, financial advisors, and prime 
brokers, Bermuda’s Parliament passed legal amendments that 
created two new exempt fund classes making the jurisdiction even 
more competitive in both pricing and speed to market.

The market’s responsiveness and quick updates have been 
widely applauded by the funds industry. Jack Rigney, a partner at 
leading New York law firm Seward & Kissel, commented: “My 
personal advice to clients now is that Bermuda may in fact be 
the best jurisdiction for offshore funds when you consider cost 
benefits, the practical regulations, as well as access to officials, 
which I do not think should be underestimated. I know that has 
been very valuable to us.”

Technology start-ups are also invigorating the Bermuda 
market, with large and smaller players increasingly setting up in 
the jurisdiction for its East Coast sophistication coupled with a 
balmy West Coast vibe. Bermuda’s bandwidth capability, access 
to investment capital, a re/insurance market savvy in Fintech, and 
convenient connections to tech hubs like Boston, Manhattan, 
Toronto and Silicon Valley make it an area of considerable growth 
potential.

Meanwhile, Bermuda tourism is on a significant upswing, 
with investment forging ahead on new resort developments and 
major event facilities. An 11-acre, land-reclamation project for 
construction of an America’s Cup “Village” at the Royal Naval 
Dockyard at the island’s West End is already underway and 
UK and American contenders Ben Ainslie Racing and Oracle 
Team USA moved their entourages to the island in January to 
begin preparations. Several hotel upgrade projects have started, 
including Hollywood megastar Michael Douglas’s family 
resort, Ariel Sands, where ground has been broken on an $85m 
redevelopment. In Hamilton, the historic Fairmont Princess, a 
business favourite, is also enjoying a makeover – at a cost of $90m.

George Hutchings, outgoing chairman of the Association 
of Bermuda International Companies (ABIC), predicted 
“substantial” investment and employment opportunities in the 
run-up to 2017. Specifically, investment in tourism infrastructure 
such as new hotels and visitor amenities, he said, would spur 
Bermuda’s construction industry, promote job creation and 
increase Bermuda’s overall competitiveness.

“This is a win-win for international business,” Hutchings 
noted, “given how our customers and suppliers utilise the Island’s 
tourism infrastructure such as hotels, restaurants, transportation 
and leisure amenities when they visit.”

For companies considering Bermuda, the BDA makes it easy. 
The agency’s custom concierge service caters to prospective 
enterprises, providing a single point of contact to connect clients 
with industry professionals, key government representatives, 
and regulatory officials. The BDA also introduces incoming 
companies to a full range of service providers such as realtors, law 
firms, auditors and relocation experts to ensure setting up and 
doing business on the island is a straightforward exercise.

“The success of our America’s Cup bid shows that Bermuda 
can deliver at the very pinnacle of resources, technology and 
professionalism in the sporting arena,” noted the BDA’s Chair, 
Caroline Foulger. “We look forward to continuing to demonstrate 
how we do the same thing in international business." l

Bermuda Business development agency

“The international business 
community knows what 
Bermuda’s strengths are. 
The spotlight of the 35th 
America’s Cup allows us to 

broadcast these business advantages to an 
even greater audience.”
Ross Webber, CEO of the Bermuda Business Development Agency
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Bermuda’s Premier Michael Dunkley (centre) with the America’s Cup


